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DON’T

PAN IC

It is impossible to be a musician
without social media.

2.8 billion active users
A general mixed demographic
with the largest audience.

Social media has become a vital
part of being in music due to its
unrivalled reach.

1 billion active users
A younger demographic with a
mix of interests.

With social media, you have access
to millions of potential fans and a
direct way of focusing down on
speciﬁc groups of people.

Your potential reach

330 million active users
For users to speak their mind
and discuss current topics.
700 million active users
Mostly under 24 and looking
for the next viral trend.
725 million active users
Professionals looking to
connect and succeed.

In order to work social media to your advantage, you need to grow a fan base and keep it entertained.
Constant engagement is a necessity, and while this might sound like hard work, it can be quite fun! You get to directly
interact with your fans, understand what they love about you and what they appreciate in your sound. You can get really
involved with your audiences, host online activities with your fans and develop some highly beneﬁcial relationships.

Step 1: Pick your Platforms
CHOOSE THESE BASED ON YOUR GOALS / AUDIENCE;

MUST HAVE;

Facebook:

Instagram:

Twitter:

TikTok:

LinkedIn:

PROS: Huge global
audience, covering
every demographic.

PROS: Very visual,
perfect for creatives.

PROS: Quick, casual
and conversational a
great place for
developing fan
relationships.

PROS: Can go viral in
a single post.

PROS: Connect in a
professional setting.

CONS: Content relies
heavily on going viral
or generating a
trend.

CONS: You need
speciﬁc content for
connecting with
like-minded business
individuals.

CONS: High level of
competition making it
hard to stand out.

CONS: Creating highquality content can
be very timeconsuming.

CONS: Tweets can go
unnoticed very easily.
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